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Creating Strong Advocacy Messages 

Reminders & Tips
· Keep your target audience in mind when developing your advocacy messages. 

· All advocacy messages should support your library’s advocacy goal.

· The most effective advocacy messages have one core message, with up to three underlying messages to support it.

· Messages should be clear. You should be able to explain your advocacy points in a sentence or two.
· Messages should be consistent. Consistent messages will have more impact because the same messages are heard over and over again by target audiences.

· Messages should be credible. Focus your messages on what can be supported with facts or specific stories. By telling the reality of your library and its impact, you are more likely to get your audience’s attention.

· Messages should be persuasive.  Keep in mind what you know about your audiences’ perceptions of the public library, as well as their interests and priorities. Make sure your messages line up with both.

· Effective advocacy messages take time to create. Take the time you need to both develop and refine your messages based on what is most persuasive for your target audiences.
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Idea Capture
Please use this space to capture ideas and notes from this session.
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